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2.	 Furthermore, the quality of life factors is strongly related to this. They are believed to be 
significant when various investment location decisions are made. Art events, especially 
regarded as ‘high art’, are always a good starting point for a successful place promotion.

3.	 The development of urban cultural tourism (arts tourism) in Warsaw has become a kind 
of mass phenomenon. ‘High art’ cultural tourism was in the past considered to be a rare 
form of spending free time; 2010 (‘Chopin Festival 2010’) proved it to be a rapidly grow-
ing form of tourism (in domestic and international aspects)

4.	 Perhaps, the most important advantage for Warsaw community was not only that 2010 
was filled with many events connected with Fryderyk Chopin, but that for the first time, 
these events were easily accessible to the locals. Warsaw City Council deliberately de-
signed the Chopin Festival to be ‘open’ to the Warsaw citizens, while still keeping the 
instance interesting to ‘regular’ visitors (professional musicians) from other parts of Po-
land and abroad.

To sum up, cultural activities (in the form of art festivals) are widely perceived to have 
tourism potential. Moreover, if an event is unique and of high quality (as prestigious as Cho-

Fig. 3. The multimedia Chopin bench in front 
of the Potocki Palace

Fig. 4. The multimedia Chopin bench at the 
Presidential Palace (former Radziwill Palace)

Fig. 5. The multimedia Chopin bench, by the 
Wessel Palace, with the view of the statue 

of Adam Mickiewicz

Fig. 6. The multimedia Chopin bench 
at the Castle Square
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pin’s Festivals), then the possible visitors are 
even ready to travel for significant distance 
to attend it. It means there is a  chance for 
meaningful development of art tourism. It 
should be considered as a  very important 
and a highly beneficial tendency for society. 
‘Culturally inspired’ tourists constitute a sig-
nificant part not only in economic terms but 
also in a much broader context of possible ad-
vantages (promotion of the city and region, 
education and culture).

Main Results and Conclusions

Warsaw has always been an important destination for ‘cultural tourism’ due to its archi-
tectural relics (like the Old Town or the Royal Castle). It seems that today it is much more 
popular to travel to cities to experience live performances (drama, concerts, opera, ballet), 
which are not available locally. To understand the role of art festivals (like ‘the Chopin Year 
2010’ in Warsaw) it is necessary to consider this phenomenon in the context of changing 
approaches and trends arising nowadays in the Polish society. Moreover, changing the tra-
ditional organisation of these events by making them more inclusive and accessible (namely, 
the ‘multimedia benches’ located along the streets or free of charge concerts held in open 
public spaces, the Simphonia Varsovia orchestra projects: Praga District Chopin Concerts) 
helped to increase the popularity of the ‘high art’ among both tourists and the local commu-
nity. Additionally, it seems that this wider impact of ‘high art’ might also become important 
in terms of economy (for tourist industry: revenue, jobs), urban regeneration (‘Praga District 
Chopin Concerts’ have already proved this theory) and marketing (attracting investments), 
improving the everyday life of the local community. 

Essentially, Warsaw ‘cultural product’ developed for various mega-events like EURO 
2012, World Youth Festival 2016 and others could not be based exclusively on the ‘high cultu-
re’ (theatre performances, opera and ballet performances, classical music festivals, museums, 
art galleries). They should also be inspired by the ‘popular culture’ – local music, regional 
gastronomy, local craft and meaningful multiculturalism (for example Jewish culture and 
traditions). Although all these can be labelled as ‘tourism products, in our opinion the ‘high 
culture’ element is a very special factor in the city image. It is strongly connected with a spe-
cific site, local heritage or tradition. It is well-known and described in the academic literature 
tendency that as popular culture tends to be more globalised it becomes more diffused. The 
presence of ‘high culture’ helps to create a very special character of a tourist location [Ivano-
vic 2009; McKercher, Du Cros 2002; OECD 2009; Pawlikowska-Piechotka 2009, 2012; Selby 
2004; Sigala 2006]. However, it should be underlined that all ‘culture categories’ are crucial 

Fig. 7. A sparrow on the multimedia Chopin 
bench at the Castle Square
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for sustainable tourism development. They constitute integral components of the Warsaw 
lifestyle and are a part of everyday life. 

Another question about the uneasy relationship between the ‘high art’, mass consumer 
taste and commercial interests might arise. There will always be a threat of popular culture 
somehow absorbing ‘high art’ and changing it (e.g. the high-quality music of Chopin festi-
vals) into mass production. Moreover, such a  tendency could be developed and tolerated 
with the best intentions (being seen as an excellent chance for local community development 
and urban regeneration). What’s even more terrifying is that the mass culture might destroy 
a Chopin myth, when it is used as a cynical tool for commerce. The extent to which this com-
promises and harms artistic integrity of Chopin’s masterpieces is, as we are afraid, rather 
debatable. Realistically speaking, we have to admit that it is difficult to conclude how far the 
‘high art’ could be defined by its market value, rather than by its aesthetic appeal. Conside-
ring the number of tourists visiting Warsaw in 2010 (which was not very different from 2009) 
it did not seem to be the issue. Quite the opposite: the economic outcome of ‘the Chopin Year 
2010’ might still be disputable [McKercher, Du Cros 2002; Page, Hall 2003; Panasiuk 2013; 
Rhodri 2009; Richards 2007].

Although Warsaw improved its hospitality and succeeded in creating a strong image of 
the ‘high art’ friendly place, perhaps it missed some commercial chances at the same time. 
In our opinion, this latter aspect is somewhat important and that the organisers of the future 
‘high art culture events’ in Warsaw (especially Warsaw City Council, the Fryderyk Chopin 
Institute) need to consider it very carefully. What is especially worth noting is that ‘cultu-
rally motivated’ tourists, tend to be better educated and in a better financial situation than 
regular tourists. Although they constitute about half of the tourism market [UNWTO 2020], 
the ‘culturally inspired tourists’ are regarded as a very important segment. It doesn’t refer 
to the tourism industry only, but to them being future ambassadors of the valuable Warsaw 
image. The question of achieving the desired balance between commercial effects and ‘high 
art’ projects quality still requires satisfying answers and optimal solutions to be identified. 

Fig. 8. The multimedia Chopin bench in front 
of the Church of St. Joseph of the Visitationists 

and the statue of Cardinal Stefan Wyszyński

Fig. 9. The multimedia Chopin bench in front 
of the Kazimierzowski Palace at the Warsaw 

University Campus
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Although the economic impact, that the Chopin Festivals in Warsaw can have, might be 
questioned, the fact that a significant percentage of the local community and visitors atten-
ded these ‘high art’ performances is meaningful. In 2010, as many as 350 000 spectators atten-
ded them (about 35% of the Warsaw population) [by Alicja, Jan and Anna Ostrowska-Tryzno   
2011]. These proportions might be even higher once the level of income and education provides 
Warsaw residents and visitors with adequate ‘cultural capital’. It would allow them to appre-
ciate classical music more easily. Moreover, it seems that Chopin festivals could be perceived as 
‘cultural resources’ and could create a solid base for further tourism development in Warsaw. 

It must be additionally underlined that most attempts of giving ‘the Chopin Year 2010’ ce-
lebrations a more popular character failed (for example, highly criticized cartoons and tacky 
souvenirs). It means that the values of ‘high culture’, especially Chopin myth, are recognized 
as national assets and must not be diminished.

All in all, ‘the Chopin Year 2010’ in Warsaw showed how important the cultural initiatives 
undertaken at the municipal and national level are. It portrayed their role in the revitalisation 
of urban culture, improvement of everyday urban life and in strengthening the self-esteem of 
the residents. For the Warsaw community, perhaps, it was the most important that 2010 was 
filled with many events connected with Fryderyk Chopin. For the first time, they were easily 
accessible to the locals (e.g. the ’Chopin Multimedia Benches’) (Table 1). It was a great achie-
vement of the City Council. It meant that a strategic decision was made to design ‘the Chopin 
Year 2010’ for Warsaw citizens, while still keeping the events open for tourists. It allowed the 
local community members, visitors from other parts of Poland and foreign guests to learn 
more about Polish culture, Warsaw, the traditions and history – especially about Chopin’s 
connections with the city. Even though ‘the Chopin Year 2010’ in Warsaw did not appear to 
attract a greater number of tourists into the city, the locals enjoyed the events, that were being 
staged in many ‘open-air’ sites. These were, among others, the newly built ‘Chopin Tourist 
Route’ or concerts organised at public green spaces, like the popular summer ‘Chopin Con-
certs under the Willow Tree’ with a tradition lasting already for 90 years. This observation 

Fig. 10. The multimedia Chopin bench with the 
view of the Staszic Palace, 

located by the Czapski Palace

Fig. 11. The multimedia Chopin bench with the 
view of the Warsaw University Campus 

main entrance
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reflects the changes of local governance over recent decades as they rest more on the pluralist 
conception of the policymaking process. 

When considering the future strategy of marketing for Warsaw and Mazovia Region as 
cultural tourism destinations it is necessary to evaluate various issues. Warsaw and Mazovia 
Region are diversified and their wealth has significant implications on tourist perception. It 
seems that special attention should be paid to attracting especially high-value visitors (cultu-

rally motivated tourists) by increasing brand awareness of the cultural offer of Warsaw and 
Mazovia Region, encouraging year-round visits, increasing length of stay and generating 
partner investments [McKercher, du Cros 2002]. It is worth an effort as this form of tourism 
provides an opportunity for authentic cultural exchange between locals and visitors. It en-
courages local communities to learn more about their traditions, history and culture, boosts 
economic growth and helps to promote a region. The extent to which the culture could con-
tribute to local development is the responsibility of the local government. It can ensure the 
quality of the events and support incentives that will induce both creativity and accountabili-
ty, consider projects which would contribute to the sustainability of tourism: interactions and 
sharing [OECD 2018]. Considering these strong assets, it is possible to use cultural tourism as 
an opportunity to promote more innovative and more sustainable forms of tourism in War-
saw and Mazovia Region – also as a rescue plan after the pandemic COVID-19 crisis. It might 
bring benefits to public and private investors and the local communities. 

Cultural tourism is one of the largest and fastest-growing tourism segments, generating 
on average about 40% of all European tourism (and 37% worldwide) [UNWTO 2020]. Today 
we face the catastrophic impact of the pandemic, caused by virus Covid-19, on the tourism 
industry. This puts approximately 13 million European jobs at risk. 

Fig. 12. The multimedia bench with the Fryderyk 
Chopin Monument in the Łazienki Royal Park

Fig. 13. Concert at the monument of Fryderyk 
Chopin in Warsaw – ‘Concert under the Willow’

Phot. A. Grycuk, 2014 (Creative Commons Attribution 
Share Alike 3.0 Poland license, public domain)
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Does cultural tourism have any future in the post-pandemic world? 

In May 2020 European Cultural Tourism Network (ECTN) announced a manifesto ‘Cul-
tural Heritage: a powerful catalyst for the future of Europe’, released on the occasion of Eu-
rope Day (this year marking the 70th anniversary of the Shuman Declaration of European 
Integration). The ECTN declaration states clearly that ‘Cultural tourism will be the main 
driver for the recovery of the European tourism sector.’ and consequently ‘A specific and 
targeted campaign and support is needed by EU institutions and EU member states towards 
investments in sustainable cultural tourism development and promotion.’ [ECTN 2020]. 

Unquestionably, ‘the Chopin Year 2010’ project in Warsaw proved it was ideally set in 
Warsaw, based on the authentic spirit of the city, enthusiastic support of the local commu-
nity and close connections with the great master composer. Although a whole decade has 
passed, ‘Music Route’ with the ‘music benches’ still seems to be a significant attraction for 
cultural tourists and the local community. By considering our survey results and ‘culture 
consumers’ opinions it becomes apparent that some ‘high art’ events of great prestige, such 
as ‘the Chopin Year 2010’, are beneficial equally to the residents and to domestic and interna-
tional visitors. As it seems, this might also be a rescue plan implemented after the COVID-19 
pandemic, launched together with the main assets of Warsaw and Mazovia Region – the 
intangible and tangible heritage. 

Fig. 14. Pedestrian crossing in the form 
of a piano keybord (Chopin Year 2010) 

in Emilii Plater Street in Warsaw

Fig. 15. Ostrogski Palace,  
Chopin Museum in Warsaw
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Table 1. ‘Chopin Tourist Route’ and location of the multimedia benches in Warsaw: spatial, historic 
and music context of this educational walking path

No. Location
Spatial and historic context of the multimedia 
benches

Music context

1.
Krasiński Square 
in Warsaw

This Square used to house the National Theatre 
building, where in March 1830 Fryderyk Chopin 
presented his famous Concerto in F minor. This 
was also where in October 1830 he played his last 
farewell concert before leaving the country

Mazurka in 
A minor, Op. 17 

No. 4; 39

2.
Miodowa Street 
in Warsaw

In Chopin’s days in Warsaw, the entire social life 
of the capital used to be concentrated here. The 
popular local cafes, such as ‘Pod Kopciuszkiem’, 
‘Dziurka’ and ‘Honoratka’ – for centuries have 
been the venues of meetings for artists and young 
people – were visited by Chopin almost daily

Mazurka in 
A minor, 

Op. 68; 34

3.
Kozia Street in 
Warsaw

This narrow, charming street, used to be an 
important transport route in Chopin’s times. The 
‘U Brzezińskiej’ cafe was his favourite place to visit

Hulanka’ song; 29

4.
The Music 
University in 
Warsaw

The place which now features a  square used to 
house the Music Conservatory where Fryderyk 
Chopin studied musical composition when living 
in Warsaw

Waltz in E-flat 
major,  

Op. 18; 39

5.
Wessel Palace in 
Warsaw

This was where on November 2nd 1830 Fryderyk 
Chopin got on a stagecoach and started his great 
European trip: first to Vienna and further to Paris

Grand Polonaise 
in E-flat major, 

Op. 22; 35

6.
Radziwiłł Palace 
in Warsaw

This was where on February 24th 1818 Fryderyk 
Chopin, aged only eight, gave his first public 
performance

Rondo in C 
minor, Op.1; 32

7.
Saski Palace in 
Warsaw

The Chopin family moved there in 1810 after 
Fryderyk Chopin’s father had accepted a job at the 
famous Warsaw Lyceum, which was located there

Mazurka in B 
major, 

Op. 7 No. 1; 36

8.
Saski Garden in 
Warsaw

This oldest public park in Warsaw was where the 
young Fryderyk Chopin spent happy recreation hours 
while he and his family resided at the Saski Palace

Nocturne in H 
major, 

Op. 9 No. 3; 47

9.
The Visitants’ 
Church in 
Warsaw

In Fryderyk Chopin’s time, the Sunday masses 
for students of the Warsaw Lyceum traditionally 
took place there, during which Fryderyk Chopin, 
aged only 15, used to play the organ, performing 
the function of the Lyceum organist

Largo in E-flat 
major 

(Op. posth.); 46
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No. Location
Spatial and historic context of the multimedia 
benches

Music context

10.
Kazimierzowski 
Palace in 
Warsaw

In 1817 the Warsaw Lyceum and the newly 
established Warsaw University were located 
there. The Fryderyk Chopin family came to reside 
in the right-wing annexe

Waltz in E 
minor 

(Op. posth.); 45

11.
Czapski Palace 
in Warsaw

The Chopin family moved there in 1827 and 
Fryderyk Chopin got a  room equipped with 
a  piano. The former residence of the Chopin 
family, located on the second floor, now features 
the Chopin Parlour – the Fryderyk Chopin 
Museum in Warsaw annexe, displaying some 
memorabilia of the great composer

Waltz in D-flat 
major, 

Op. 64 No 1; 42

12.
Holy Cross 
Church in 
Warsaw

The place where Chopin’s heart rests
Sonata in B 

minor, Op.35; 45

13.
Zamoyski Palace 
in Warsaw

Chopin’s sister, who gathered the heritage of her 
brother, used to live here. In 1863 an attempt on 
the life of a Tsar’s governor was made through the 
palace windows, in retaliation for which all the 
tenants were removed from their flats and their 
entire property was destroyed. Among the objects 
thrown through the windows and burned was the 
original Fryderyk Chopin’s piano

Etude in C 
minor, Op. 10 

No. 12; 42

14.
Gniński-
Ostrogski Palace 
in Warsaw

The location of the Fryderyk Chopin Museum, 
next to which the National Fryderyk Chopin 
Institute is located

Ballad in F 
minor, 

Op. 52; 42

15.

The Fryderyk 
Chopin 
Monument in 
Warsaw

This most famous monument of the composer 
in the world, the masterpiece of Polish sculptor 
– Wacław Szymanowski (1926), located in the 
southern part of Royal Łazienki Park, opposite the 
gate in Aleje Ujazdowskie, near Belvedere, venue 
of summer open-air Chopin Concerts under the 
Willow Tree

Polonaise in 
A major, Op. 40 

No. 1; 39

Source: based on the research project carried out by the authors at the Faculty of Tourism and Recreation, the 
Joseph Pilsudski University of Physical Education in Warsaw in the 2011–2017 years and supported by Ministry of 
Science and Higher Education (grant: DS-144), Promotion Office of Warsaw City Council and the National Fryderyk 
Chopin Institute (2011–2017)
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Dziedzictwo Fryderyka Chopina z perspektywy społeczności lokalnej i turystów

STRESZCZENIE

Tradycje podróży są bez wątpienia motywacją dla doznań kulturowych, znaną od początków roz-
woju turystyki, obecnie coraz częściej stanowiącą podstawowy cel. Zatem ważne wydaje się zbadanie, 
jakie walory kulturowe i jakie wydarzenia są silnymi magnesami dla wyboru danej destynacji. Innym 
zagadnieniem jest poszukiwanie odpowiedzi na pytania: czy są to atrakcje interesujące jednakowo dla 
turystów i dla społeczności lokalnej? W jakim stopniu mają udział w popularyzacji kultury, edukacji, 
promocji miejsca, kreowaniu jego pozytywnego wizerunku? Kolejną kwestią, którą jak się wydaje warto 
rozważyć, jest udział nie tylko kultury popularnej (koncerty gwiazd muzyki popularnej), ale i znacze-
nie ‘kultury wysokiej’ (wystaw, festiwali muzyki klasycznej, wydarzeń artystycznych o ponadlokalnym 
znaczeniu) w motywacjach podejmowanych podróży. Celem naszych badań, podjętych w ramach pro-
jektu statutowego ds.-144 AWF, było poznanie wpływu Roku Jubileuszowego Fryderyka Chopina 2010 
w Warszawie na rozwój turystyki kulturowej.

Słowa kluczowe: Fryderyk Chopin, wydarzenia kulturalne, społeczność lokalna, turyści, Warszawa
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