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Social capital in the post-modern era has become the most important factor in development.
This article briefly analyzes the approach to social capital and assesses the level of social
capital in Poland on the basis of selected metrics (such as trust and community
involvement). The second part of the article is a search for an answer to the research
question: how can business contribute to building social capital?

Ewa Jastrzębska, Paulina Legutko-Kobus, Rola i działania biznesu na rzecz budowania
kapitału społecznego w PolscePobierz

https://mazowszestudiaregionalne.pl/en/wydania-on-line/mazovia-regional-studies-2014-15/
https://mazowszestudiaregionalne.pl/en/online-editions/
https://mazowszestudiaregionalne.pl/wp-content/uploads/2022/06/msr_15_jastrzebska_i_legutko_kobus.pdf
https://mazowszestudiaregionalne.pl/wp-content/uploads/2022/06/msr_15_jastrzebska_i_legutko_kobus.pdf
https://mazowszestudiaregionalne.pl/wp-content/uploads/2022/06/msr_15_jastrzebska_i_legutko_kobus.pdf

